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FY2017 FY2018 Change Change (%) 

Net sales 312,932 323,495 10,563 3.4% 

Operating profit 11,574 10,060 (1,513) (13.1)% 

Ordinary profit 13,162 11,862 (1,300) (9.9)% 

Profit attributable to 
owners of parent 8,934 7,651 (1,282) (14.4)% 

Highlights of FY2018 Consolidated Results 

FY2018 Results 

¸Continued increase in net sales through expansion of flour 

milling, food, and other businesses. 

¸Lower profit due to higher depreciation as a consequence of 

vigorous capital investment and higher advertising expenses 

because of strategic initiatives. 

¸Full-year dividend of ¥30 maintained 
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0.4 (4%) 
0.8 (7%) 

Net Sales Operating Profit 

Ordinary Profit Profit Attributable to Owners of Parent 

(Billions of yen) 
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(Amounts less than 100 million yen rounded down) 
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Recognition of Operating Environment (1) Significant change in the food market 

ÂChange of demographic 
profile  Japanese market to shrink 

Overseas markets to expand 

ÂChange in products ÂChange in consumers 

ü Decrease in working population 

ü Intensified competition Diversifying needs 
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�xGreater participation of 
women in society 

�xMore double-income 
households  

�xRise in the number 
of single-person 
households 

�xIncrease in 
population of 
senior 
citizens 


