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FY2015 

Results 

FY2016 

Target 

FY2016 

Results 

vs.  

FY2015 

Results 

vs.  

FY2015 

Results  

vs.  

FY2016 

Targets 

vs.  

FY2016 

Targets 

Net Sales 298,511 310,000 311,628 13,117 4.4% 1,628 0.5% 

Operating Income 8,406 10,500 11,093 2,687 32.0% 593 5.7% 

Ordinary Income 9,807 12,000 12,666 2,859 29.2% 666 5.6% 

Profit* 6,981 7,600 8,222 1,241 17.8% 622 8.2% 

Highlights of FY2016 Consolidated Results 

FY2016 Results 

* Net income attributable to the parent company 

¸Record-high net sales, with Flour Milling, Food, Other Businesses all 

achieving higher sales.  

¸Profit increased owing to sales expansion and impact of cost 

reduction. Record-high net income attributable to owners of the parent  

¸Cash dividends for the full year were 14 yen, including  

a commemorative dividend (2yen) for the 120th anniversary 

(Millions of yen) 



Consolidated Business Results for FY2016 
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(Billions of yen) (Billions of yen) 

(Less than hundred million Japanese yen cutting off) 

101.6 
(34%)  

103.0  
(33%) 

166.5 
(56%)  

177.4 
(57%)  

30.2 
(10%)  

31.1 
(10%)  

0

50

100

150

200

250

300

FY2015 FY2016

Net Sales 

¥311.6 billion 

2.2 
(27%)  

3.9 
(35%)  

5.6 
(68%)  

6.7 
(61%)  

0.4 
(5%)  

0.3 
(4%)  

0

2

4

6

FY2015 FY2016

Operating Income 
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Change in the Groupôs Business Environment 
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ÂChange in society ÂChange in the food market 

ÂChange in products ÂChange in consumers 

Recognition of Operating Environment (1) Significant change in the food market 

Cost fluctuations 

üDecline in raw materials costs (yen appreciation) 

üLabor shortage 

ü Increase in labor cost, etc. 

üBipolarization of prices 

ü reflecting low birthrate 

üIntensifying competition for market share 

Consumer price index 

Diversifying needs 

 2012 2013 2014 2015 

All foods 

Excluding fresh food 

Consumption 

tax increase ­ 

Commoditization 
of products 

Uniform price 
reflecting the 
lowest price 

Downward 
pressure on 
profitability 
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¶ Aging ¶ Greater participation of 
women in society 

¶ More double-income 
households  

¶ Rise in the number 
of single-person 
households 
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